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Agenda

1. Overview: Arlington Public Library

2. Columbia Pike Branch Library: Past & Present

3. Discussion

Presenter: Diane Kresh, Director, Arlington Public Library
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" ——. WE EMPOWER =
e 2.5 million checkouts
e 1.5 million catalog searches
WE ENGAGE
e 3,200 events; an average of one event
per day at each library location
WE INNOVATE
* New Library app
e Pop-up library




Library Statistics FY 2017

(July 1, 2016 - June 3 )

COLLECTIONS
O N b Library Items circulated 2,500,000
u r u m e rS Catalog searches 1,500,000
Library Items avallable for checkout 691,000
Electronic titles circulated 430,000

Electronic music titles circulated (NEW SERVICE) | 10,800
PATRONS

Libraries Funding and Program Attendance

COMMUNITY

$13,500,000 80000

/\ Facllities open hours 25,800
$13,000,000 - . - 70000 20,000

Meeting room usage In hours
\ / / . 60000 Volunteer hours 5,700
$12,500,000 )(\/ / Pounds of food donated to AFAC* 4,300
- 50000
$12,000,000 EVENTS

r
\ / L 40000 =Library Budget Number of free events at all branches 3,200
$11,500,000 \/ e Y outh Attending Programs Storytime attendees 52,000
- 30000

$11,000,000

. 20000 Webslte vislts 1,500,000
$10,500,000 [ 10000 WIFI log-ins 445,000
App downloads** (NEW SERVICE) 6,000
FYO8 FYO9 FY10 FY11 FY12 FY13 FY14 FY15 FY17 Adopted budget total expenditures $13.172,919
Permanent FTEs (As of 9/15/2017) 134.85
Number of facllities*** 8 + 1 Pop-Up Library
Programming support provided by FOAL**** $237,250
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“Public buildings and spaces create identity
and a sense of place. They.give communities
something to remember and admire.”

Ed McMahen, senior fellow at Urban Institute




“You can’t just rely on retail in downtown
expansion, you need an activity center like a
library.”

Hudson, OH planner, Mark Richardson




Libraries are safe.
Libraries are places of sanctuary.

Libraries connect with disadvantaged
communities. /
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APL offers core services plus a whole lot more!

Gadget help for older adults | English conversation classes | LEGO clubs | “office” space |

family history workshops | money talks | maker spaces | nerf nights | movies in the park | teen studims
nights | garden talks and tool lending | career planning | reading and running | 1:1 tech tutoring |
literary games | strategies for start ups | energy readers | GoPros




Arington Initiative to

e

www.arlingtonenergy.us
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The Library Brand has Value

1 Use the library brand in “pop-up” or temporary
spaces in developing business districts and

neighborhoods.

J Our community wants flexible and multi-use spaces.
The library isn’t just books anymore.

d There is an insatiable demand for youth-related
services and programs.




Storefront Library
1,100 square feet
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Sun-Mon Closed
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Maker Space Library

1,500 square feet

Maker programs:foster a participatory,
inclusive and experiential learning
environment for Library patrons to
experiment, play and learn.
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Library Truck

Expanding Library services to
high-need communities
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— THE NEW YORK PUBLIC LIBRARY

| i @ Mobile collection
' - (d Outreach to older adults
O Collaboration (Community events, APS,
County-wide initiatives)

O Pop-up programming




Columbia Pike: Rapid Changes

Now: Mixed-use developments

Trends:
iz'«ggij‘af:gi?;ﬁ,?gg;% O Development of commercial and residential areas.
Urban Design and Research, O Population Growth 36,000 (2010) to 38,600 (2017).
January 2018.

O The Pike remains one of the most diverse communities in Arlington.
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Columbia Pike Library: Then and Now

The Columbia Pike Library has moved several times. Today, it is co-located within the APS Career Center and
encompasses a 20,000 square feet foot print.
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Columbia Pike Library: A Busy Hub

L) 550-daily visits

] 16,500 monthly visits

. 200,000 visits annually
Second only to Shirlington visits.




High Demand for Adult Programs & Services

. J

O Serves as a social net.
 Unique adult programs feature after hours events, job labs, career coaching and tax help.
 Outreach to diverse communities (tech tutoring in Spanish, conversation clubs).




New Operational Models

 Experimentation
 Prototyping/researching

J Alternative staffing/alternative schedules
[ Partnerships

g S - Customized services

. . | QO Needs-driven

J Hyper-local
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| et’s talk.

DON’T FORGET TO DOWNLOAD
THE LIBRARY APP!

GETITON Download an the

" Google Play [ ¢ App Store




